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1.

Purpose of the report
The purpose of this report is to provide the Protecting Vulnerable People subgroup of the Safer Barnsley Partnership Board with an update regarding the
impact and effectiveness of campaign work that has been undertaken as part
of the #SpeakUp domestic abuse campaign.

2.

Background
In the year ending March 2018, there were an estimated 2 million adult victims
of domestic abuse aged between 16 and 59 – meaning that approximately 6%
of adults in England and Wales were victims of domestic abuse in this year.
Within this age group, an estimated 1.3 million victims were female, with
695,000 male victims – showing that women were almost twice as likely to be
victims than men (7.9% of the population compared with 4.2%).1
These statistics show that there is a significant prevalence of domestic abuse
nationally, and therefore work must be undertaken to combat the harm
caused by abuse. This includes taking a whole-system approach to domestic
abuse – by providing support to those in need whilst simultaneously
challenging societal norms, stereotypes and myths which contribute to
domestic abuse and prevent victims accessing support.
One element of our system wide approach to domestic abuse is to create a
visible and recognisable local campaign which intends to serve a dual
purpose:

ONS (2018) Domestic Abuse in England and Wales: year ending March 2018, Available online here – Accessed
09/04/2019 – in Barnsley, this equates to around 8000 victims in a single year – these figures don’t consider
‘hidden victims’ and therefore the figure is likely to be higher.
1
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1) Enabling victims, professionals and communities to be aware of the
support services available to victims and perpetrators of domestic
abuse; and
2) Challenging the social norms that enable domestic abuse whilst
breaking down taboos and myths surrounding domestic abuse by
ensuring domestic abuse is considered a social issue, rather than a
private family matter.
As a result, the ‘#SpeakUp’ brand was created in December 2016 and a
number of high profile campaigns and events have taken place since; this
paper will analyse the impact and effectiveness of some of these recent
campaigns.
3.

Detail
On 28th November 2018, we held the ‘Pledge Your Palm’ event as part of the
United Nations’ 16 Days of Activism against gender-based violence. This
event saw one of the Glass Works ‘hoardings’ taken over with a Speak Up
design. Guests and members of the public were invited to sign the hoarding
and pledge to end gender-based violence – the design was in a prominent
town centre position (opposite the Victorian Arcade) over the Christmas
period until the end of January.

This event generated media coverage on social media, in the Barnsley
Chronicle and on Dearne FM. It was supported by a range of people including
senior council officers, senior police officers, Stephanie Peacock MP and local
businesses such as MKB Solicitors and Henry Boot constructors.
Some key data from the event includes:


26 pieces of coverage in different forms of media;



407,000 online readership;



11,500 Twitter impressions (this is people that saw a post on Twitter);
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1290 Facebook engagement (this is people that either liked,
commented or shared a post); and,



829 ‘shares’ on social media.

Over the course of the same time period, similar #SpeakUp artwork was also
displayed on the rear exterior panel of StageCoach busses in Barnsley and on
internal bus advertising panels.
Valentine’s Campaign:
Following this, a Valentine’s Day Campaign was undertaken which saw 250
red roses placed at locations around the Borough with domestic abuse related
poems attached to them along with IDAS’ contact details and the Speak Up
branding. The campaign aimed to raise awareness by taking focus away from
the Town Centre and ensuring the message was delivered throughout the
borough – including in parks, GP surgeries, visitor attractions, family centres
and libraries.
This campaign attracted significant local and national media attention,
including featuring in a national blog as one of the top 5 Valentine’s Day
campaigns, alongside organisations such as UNICEF and the NHS.
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Speak Up Conference 2019
Additionally, Barnsley Council and IDAS jointly help the SpeakUp conference
at Shaw Lane Sports Club in March 2019. This event was aimed at
professionals who work across the Safer Barnsley Partnership – with the
intention of giving victims a voice; busting common domestic abuse ‘myths’
and allowing professionals to collaborate and network whilst keeping domestic
abuse at the forefront of their minds. The event was well attended with over
100 people, from multiple agencies in attendance.
‘Behind Closed Doors’ Campaign
Barnsley Council are currently undertaking a ‘Behind Closed Doors’ campaign
which aims to move domestic abuse from being considered a private issue to
a social one. This is a social media only campaign and it is being timed with a
wider community cohesion campaign as research has predicted that one of
the impacts of Brexit could be an increase in domestic abuse, especially in
European families whose future in this country remains uncertain.
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Impact of campaigns
Between January and March 2018, IDAS received 382 referrals compared
with 730 referrals for the same period in 2019; representing a 91% increase in
referrals. Whilst initially this may seem like an alarming rise the number of
domestic abuse incidents; it could be argued that the increasing number of
referrals is a positive development – with agencies and the public becoming
more confident in identifying domestic abuse and referring to specialist
services. Similarly, especially in light of the prevalence data discussed at the
top of this paper, it suggests inroads are being made into ensuring services
are accessed by previously ‘hidden victims.’
Whilst the bulk of IDAS referrals continue to come from South Yorkshire
Police, we have seen a 62% increase in the number of self-referrals, further
suggesting that residents are becoming more aware of the service provided
by IDAS in Barnsley.
The data clearly demonstrates that there is a gradual upward trend in terms of
both the number of referrals, and the number of self-referrals to IDAS which
potentially demonstrates that both agencies and the public are becoming
more confident in identifying and reporting domestic abuse and accessing
services.
Whilst it is difficult to establish any causal link between IDAS referral data and
the #SpeakUp campaigns, what we can show is that there is definite
correlation between the conception and development of the #SpeakUp brand
and increasing referrals into IDAS. However, there are a range of possible
reasons for this; including the new service delivery model; the increased
presence of IDAS in primary care; a single point of contact for domestic abuse
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services in Barnsley,2 and improved knowledge of agencies regarding
domestic abuse.
These factors mean that we are developing a clearer picture than ever
regarding the true prevalence of domestic abuse locally; however we still have
some way to go to ensure all those who suffer from domestic abuse are
confident and able to seek help. We must continue our system wide approach
to break down the societal norms and stereotypes that enable domestic abuse
to occur unchallenged in the first place.
4.

Any financial implications
The cost of the campaign work thus far has been funded jointly by Barnsley
Council and IDAS.

5.

Any stakeholder engagement/ co-production
The campaign work has been designed and delivered in collaboration with a
range of stakeholders including former and current IDAS service users.

6.

Alignment to the PVP Delivery Plan
This report and the work described herein aligns to Objective 1 of the PVP
Delivery plan which states that we will ‘Work collaboratively to ensure that
Domestic Abuse becomes socially unacceptable and that the harm caused to
victims and their families is reduced.’

7.

Alignment to the Safer Barnsley Annual Plan 2018-19
This report aligns with the ‘Protecting Vulnerable People’ priority of the Safer
Barnsley Partnership Plan by specifically focussing on the harm caused by
Domestic Abuse.

8.

Recommendations or approvals
This paper is presented for information only, however we welcome any
thoughts or comments regarding the #SpeakUp campaign. Likewise, we
welcome any suggestions regarding the future direction of the campaign or
ideas of how we could work collaboratively to combat the harms caused by
domestic abuse.

Officer:

Ben Brannan

Contact details:

07741168785

For context, the national prevalence of domestic abuse has dropped by approximately 1% between year
ending March 2012 (7.0%) and year ending March 2018 (6.1%); a small but significant amount – thus indicating
a gradual, longer-term downward trajectory.
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